
Celebrating 100 years of METO 
From the wire fastening machine through the hand-held labeller 
to the wave-edge label: METO has made a name for itself 
throughout the world with identification and labelling systems 
for the retail sector. The long-established company is now 
celebrating the 100th anniversary of its brand as well as 50 years 
of label production.  

Hirschhorn. On 16 February 1918, Adolf Metzger and Oscar Kind 
established METO in Cologne, Germany. The founders coined the 
company name from their own names, according to their respective 
shares. Metzger, who held a 75 per cent stake, left the company in 
1920. Oskar Kind duly became the sole shareholder.   

Labels and hand-held labelling solutions, for which METO is well-
known on the market worldwide, and which drive the brand’s success 
to this day, were not a factor in the early years: METO Schnürungs 
GmbH produced wire-tie packaging equipment and staplers for 
boxes. In 1921 METO became a supplier to the German national post 
office. METO owed this coup to a device which turned over the edges 
of flat metal strips, thereby providing greater stability and above all 
reducing the risk of injury.   

In 1937 the company even took up toy manufacturing, which it 
continued until 1959, producing the “Tip Kick” table football game 
which is still known today. From the end of the 1950s, METO’s 
present-day profile and trademark products began to emerge with the 
invention of the hand-held labeller (1959), the launch of label 
production and the invention of the wave-edge label.   

“We are delighted to be celebrating our brand’s anniversary with our 
employees, business partners and customers,” says Peter Sperl, 
General Manager at METO. “100 years after its foundation, METO is 
well prepared for the future as a quality supplier whose name is 
synonymous with quality and convenience throughout the global retail 
industry for labelling, marking and sales promotion.”  

After having belonged to merchandise security specialist Checkpoint 
Systems for 17 years, in 2016 METO was taken over by Canadian 
company CCL Industries, within which it forms part of the Avery 
division. METO currently has a workforce of some 170. The company 
headquarters has been located in Hirschhorn in southern Hesse 
since 1944. Oskar Kind relocated from the Rhine to the Neckar 
following the destruction of the production plant in Cologne-
Rodenkirchen in the Second World War.  
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Revolutionising retail 

METO’s history reflects the development of the German and 
European retail sector. At the beginning of the 1950s METO began to 
produce semi-automatic dispensers for adhesive packaging strips. 
1959 witnessed what was perhaps the greatest milestone in the 
company’s history, when Oskar Kind invented the world’s first hand-
held labelling tool. The entrepreneur had the idea of automating price 
labelling on a trip to America. The "Jedermann" revolutionised pricing 
operations in the retail sector: with the appearance of self-service it 
was necessary for each individual item to be labelled with the price. 
METO enabled Jedermann ("everyone" in German) to print and apply 
labels in a single step, with the goods in situ.  

As might be expected, the demand for this device was overwhelming. 
Each labeller was presented to the buyer in a silk-lined package. By 
1970, some 450,000 Jedermann units had already been produced 
and sold at home and abroad. Legal requirements and the need for 
double price labelling in connection with the introduction of the euro 
provided a further boost to manual price labelling. METO continues to 
produce its hand-held labelling tools in Hirschhorn to this day.  

Retail label experts 

Spurred by the success of the hand-held labelling tool, in February 
1968 METO began producing labels, which it had previously bought 
in. The well-known wave-edge label – one of the most striking 
features in the retail sector – also originates from METO. This label, 
for which METO holds the rights to the figurative mark, owes its wave 
form to a practical consideration: it enables optimum use of the 
available space on the paper webs.  

Labels remain a mainstay of the company to this day, as highlighted 
by the claim “Your Retail Label Expert”, which was introduced in 
2017. The portfolio is vast: Apart from price labels, METO’s product 
range in this field also includes sticker seals, product and marketing 
labels, merchandise security tags and decorative labels, which can 
be designed according to customers’ individual wishes. Over 150,000 
printing plates are in stock in Hirschhorn. The labels produced in a 
single year would cover the Principality of Monaco three times over. 
Thermo labels were re-introduced into the specialist’s portfolio in 
2017. 

Fit for the future 

Sales promotion solutions were added to the identification and 
labelling portfolio in 1969. It all began with a writing system to 
showcase offers and marketing messages. As a partner to the retail 
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sector, METO today offers price cassettes, displays, systems for 
attaching electronic price labelling and optimising shelving and 
solutions for queue management.  

“Our solutions are intended to help retailers meet the requirements of 
a continually changing retail sector and to maintain their future 
viability,” explains Peter Sperl. “To this end, we will continue to 
support retailers in future with new products and the ongoing 
development of our product range to address market requirements.” 

Various campaigns and events are being staged to celebrate the 
brand’s anniversary.  

 
 
About METO 

METO International GmbH is one of the world's leading providers of 
identification and labelling solutions for the retail sector and its supply 
chain. METO develops, produces and sells a large number of 
labelling solutions. The portfolio comprises price and advertising 
labels, products for labelling in accordance with the German Food 
Information Regulation (FIR) and HACCP directives, barcode labels 
and electromagnetic merchandise security labels. METO 
supplements this portfolio with cost-efficient solutions for fresh 
produce labelling, fixture solutions for electronic price labelling, and 
sales promotion solutions. 

Many of the labelling and sales promotion solutions originally 
developed by METO are now used as standard in the retail sector. 
These include the first hand-held labeller (1959), the wave-edge label 
featuring a security cut (1968), and various types of price cassettes 
and price displays.  

METO was founded in 1918 in Cologne by Adolf Metzger and Oskar 
Kind. Since 2016, METO has been a part of CCL Industries Inc., a 
market leader in the field of labelling and packaging solutions for 
companies and consumers. METO is managed as an independent 
company within CCL's Avery division. METO's European 
headquarters, production and warehouse site is located at Hirschhorn 
am Neckar.  

www.meto.com 
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http://www.meto.com

